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GEMS & JEWELS

Elegant Jewellery

UI/UX Case study of
Virtual Jewellery Shopping
Application

Project Overview

Gems & Jewels is an online jewellery shopping platform with an
integrated AR-VR Technology for all Categories of Jewellery
available. The user will have option to try the AR feacture based
on different Jewellery categories. This will reduce the gap
between online and offline shopping. It solves the problem of
not knowing what the actual product will look like. (ﬂ')
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My Role @ My Responsibilities

UX/Ul Designer o Research

® Ui Design
Tools g

? ® Prototype
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The Problem Product Goal

While shopping jewelleries from Jewellery store customers To provide a online platform in which customer should
should faces many difficulties such as minimal range of buy a Jewellery as well as experience it virtually on itself,
jewellery products & variety, Limited collections of with the help of an integrated AR-VR Technology. This
jewellery, No trail options, Rude behaviour of sales platform is also helpful for sellers to sell their products
represtative, etc. And their is a no any best and secure securely and easily manage their store related activities
platform for sellers to sell their Jewellery products. such as inventory, orders, payments, etc
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Design Process

In each phase of the design process, Designer focus on the users and their needs. Which is know as user
centered design (UCD). UCD'S design team use a number of research and design methods
to involve users throughout the design process.
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Discover Research Ideate Design Test

Requirement « User research « Brainstroming - Wireframes » Usablity
Gathering * Persona + Card sorting + Prototype Testing
User interview - Compitative + Userflow + Visual Designs - Heuristic
Survey Analysis « Information Testing
Market Statergy « Emapathy Architecture

Mapping

Qualitative Research

For Qualitative reserach i used an interview method to collect In-depth information from users betwwen
19-35 on their thoughts, opinions, experiences & feelings.

Interview Questions For Customers

1. Which method should you prefer for shopping jewellery & why?
2. What problems do you face while shopping jewellery?

3. Which things motivate you to buy Jewellery?
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Interview Questions For Seller

1. Which kind of jewellery products do you sell?

2. How do you manage your product inventory?

3. What do customers ask when they come to buy jewellery?

4. What you do when customer ask for jewellery for trail?

5. What kind of jewellery products do customer frequently inquire about?

6. What kind of difficulitiles do you face while dealing with customers?

7. How much time does customers take to make a buy Decision?

8. What do you to improve customer shopping experience?

Quantitative Research

For Quantitative research i shared a google form containing target-based questions.
In that i got total 27 responses.

Do you prefer online jewellery shopping?

27 responses

® VYes
® No

® wmaybe

What would be the preferred articles?
27 responses

Rings
Necklace
Bracelets

Chains

Bangles N(6.3%)

o 25 50 75 100

If a virtual jewellery tryon is availble in application will
you prefer online jewellery shopping more?

27 responses. ® ves
® No

Your Gender?
27 responses

@ Female
® Male

When do you buy Jewelleries?
27 responses

® occasionally
® casualy

How much do you spend on jewelleries approx?
27 responses

0-10,000k 52(332%)
10,000-25,000k 32(286%)

25,000-50,000k 22(218%)



Competitive Analysis

The process of Competitive analysis provided the statergic insight into the features, functions, flows and
feelings evoked by the design solution of our compititors.
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Delete Product Business Transactions Download
(seller) Overview (seller) Invoice
(seller) (seller)

Empathy Mapping

To get a deeper insight into the users i created an empathy map. The four quadrants reflects
four key traits, what the user said, did, throught and felt

| Empathy Mapping as Customer

Say Think

| want something Classy

Can you show me this jewellery
Do you have more variety

| was expecting some stylish
There is any type of discount
Can i Try this product

That looks good on me or not?
What else am i missing?

| want something awesome
There is any Exchange offer
Am i getting the best price

Does Feel

« Tryit out - Feel Satisfied

+ Do more research « Feel Confident

+ Comapare with other product + Feel Regrate

+ Looking for available offers + Feel Excited

+ Check if it worth buy or not + Feel Worried

+ Wait for any type of price drop » Feel Stylish

| Empathy Mapping as Seller
Say Think

How canihelp you?

We have this new collection
There is a special offer for you
There are some more options
Would you like to try this?
What is your Budget?

How can i sell this product

| think they want some stylish
They don't like this design
They want some expensive

« | think they like this product

Does Feel

Show them the Jewellery + Feel Frusted
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User Personas

The user persona is required to more easily investigate the complicated user group’s behavioural
patterns. User persona served as a guide for my ideation process following the user persona which
enabled me to sucessfully create a positive user experience.
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| Customer’s Persona

Quote

“Most important thing in the world
is Trust”

Seller’s Persona

Aishwarya Patil

Age : 25

Gender : Female

Location : Pune, Maharastra
Profession : UI/UX Designer
Status : Married

Bio
Aishwarya is in working profession at

tech company, she likes to shopping
Treanding & stylish Jewellery.

Goal

+ Get Exclusive Offers and discounts
« Try it Virtually

+ Trusted online payments

- Verified online seller

Kalyan Rai

Age : 30

Gender : Male

Location : Mumbai, Maharastra
Profession : Businessman
Status : Married

Bio
Kalyan Rai is a self made Honest

businessman, He is completely
focused on his work.

Goal

+ Want a Trusted platform to sell
his jewellery

Favorite Brands

GO0

Personality

Introvert Extrovert
I
Analytical Creative
N |
Passive Active

Frustations

+ Unsatisfied responce from
customer support

+ Product Does not match as per
image & description

Favorite Brands

" @ G RO\%?EX

Personality

Introvert Extrovert
I
Analytical Creative
N |
Passive Active

Frustations

+ Customer placing so many
fake orders



User Senario

| User Senario of Customer

Swati patil is in working profession at Tech company, She likes
to shop trending and stylish Jewelleries. While shopping she
faces many diffculities such as minimal range of jewellery
products & variety, Limited collections of jewellery, Rude
behaviour of sales represtative, No trail options, etc. To solve
this diffculities she tried many platforms but no one can
completely solve his problems.

One day her friend Radhika told her about the Gems & Jewels
application and she got exactly what she wanted. In Gems &
Jewels she can explore wide range of jewellery products &
variety, various jewellery collections as much she wants and
also Try out that jewellery product virtually. As a result she
found the Gems & Jewels application very useful so she made
an account on it and can not wait to use it.

| User Senario of Seller

Dev Mittal he is a self-made, honest Businessman. He is
completely focused on his work. To make global
prensence and To reach more customers, He wants to
grow his Jewellery business online because of this he is
looking for best platform to mange their orders, payments,
inventory & other store related activities.

One day he found the Gems & Jewels Application and he
got exactly what he want, In Gems & Jewels he can
securely manage their account, orders, payments,
inventory & other store related activities. As a result he
found the Gems & Jewels application very useful, Now Dev
using all features of that application & feels Satisfied with
Gems & Jewels.

User Flow

User flow is a graphic representation of the steps a user can take to complete a job
while utilising an applicaion.
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Search — Women Search Products My Profile  —
Notifications  — Men Add to Bag Order History —
NO
Found
My Cart — Kids Notifications  —
1 Lyes
Shop by metal —| Product List Rrodluct List My Chats  —
Offers — Select Product Select Product language  —
New Arrivals  — Product info ACI Address  —
popular picks —| TRY-ON —‘ bellioleg Become Seller —
Collections — Add to Bag J RateUs  —
Reviews — Refer &Earn —
Proceed to buy
Return —
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Privacy Policy —j
Make payment i i
T&C —
UPI
Logout —
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Cards
Pay on Delivery
ves  Continue

Shopping

Information Architecture

Based on the previous research activities, | build the information architecture which served as a base
for developing information hierarchy for the application.

Walkthrough1 —— Walkthrough 2 —— Walkthrough 3

Via Phone Via Google
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Enter your mobile number

Youwil receive 5 digit code for mobile
number verification.

+91 | Enter mobite number
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Verify OTP
Enter your verification code

Please enter the 5 digit verfication code
Which sent to +81-7447+++°82

00000

Resend OTF

Didm't Receive OTP?
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Gogant sewalery
Add More Details

Please enter your details
Let's go through few simple steps

I have read and agreed to the Terms &
Gonditions
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Choose Gold Purity

20 Kt

TRY ON

Place your device steadliy at eye level
for the best experience

EDTO BUY

My Account

Order has Placed

QO wallet

Anne Anderson
A-908, Rohan kirtika, Karve road,
Pune 411037

+91-8888855555

Q)  Credit/Debit Cards

() Payon Delive

Continue Shopping >

Type of Address Similar Products
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Anne Anderson

anneanderson@grmail com
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Gems & Jewels is a online Jewellery Shopping platform Font Size selected according in material design
with an integrated AR-VR Technology for virtual Guidelines.

jewellery TRY-ON. It will also helpful for seller to sell his
jewellery product online easily. # Playfair Display Regular

# Playfair Display Medium

# Poppins Regular
# Poppins Medium

Colours are picked carefully to match the flat asthetic
of the app design.

#FFO900 #F7EDE3 #I0171F #FFFFFF
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Reshape Your Jewellery
Shopping Experience

Virtual Jewellery Try-On
Now shop for jewellery online with a Feature Avaliable Orienal Products With
smart Argument Reality App LB LOCUCESIVE

Jewellery TRY-ON feature available for BIS Hallmark

find out Better & Suitable for you
Genuine products with BIS Hallmark &
X Coo Quality certification
“ i

&« login
& Verily OTP
(‘ ‘)  Personal Details
S
GEMS & JEWELS an
o o GEMS & JEWELS s
GEMS & JEWELS Let's Login GEMS & JEWELS

Enter your mobile number —
Verily OTP

Younwil receive 5 digit code for mobile )

number verification. Enter your verification code

Add More Details

Please enter the 5 digit verfication code Please enter your detaiils

Which 0Nt to 4G1-7447++4°82
Let's go through few simple steps

0059 Resend OTP
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“ Product Details

Women’s Necklace

Chintana Tushi Kyra Yellow
Gold Necklace

21,59,990 #162.900

Quantity: 225

Gold Purity: 20Kt

Brand: Kohincor Jewels
Model No: AS585.

Gold Certification: SDI231233F
Net Qty: 1N

Commodity: Women's Necklace
Country of Origin: India
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Q Gold Neckioce
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My Profile >
My Order History >
My Notifications >
My Chats >
Choose Language >
Saved Address >

Earn with Gems & Jewels

Become a Seller

Rate Us

Refer & Earn

Customer Support
23 Aug 202 703

Hi, Anne Anderson Welcome to Kohinoor!

How may | help you today?
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Order ID; 25478
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Chintana Tushi Kyra Yellow
Gold Necklace

21,59,990 #62,000

Gold Purity: 20Kt
Quantity: 1 unit
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Processing v

“ Notificati

o
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Flat 20% off on Gold items
Explore Now
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Kohinoor Jewels
Chintana Tushi Kyra

Chintana Tushi Lakimi Mudhra Vellow Gold Necklace
Gold Necklace Gold Necklace 21,59,090 s162000
21,59,090 62000 2221090 2222870 (2001)
Remove Move to Favourite
. Price Details
b Metal 21,49,990

P&G Jewels Making Charges 28,000
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N
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